


Title Sponsor......................525,000

« Listed as TITLE SPONSOR on all promotional
materials

o Premium 20 X 20 (400 square feet) central
Booth Space at the 2-day Festival

« Special VIP Tent with stage view (seats 30 — 40)

« Back Cover, Full Page Full Color Ad in official
program guide

250 admission tickets to Tropical Daze

o 25 tickets to Evening Luau (Dinner &
Entertainment)

+ Continual stage announcer mentions throughout
the weekend

* Primary placement for 6 banners at Festival
(includes stage, entrance, & fence)

* Logo placed in highest prominent position on
TropicalDaze.org

* Logo placed as TITLE SPONSOR in all newspaper
print advertising

We invite YOU to participate

in this spectacular event!
« Prominent placement in all Television

advertisements

Thousand Oaks community Park « TITLE SPONSOR mentions on all radio advertising

July 21 & 22, 2012 pe

« Prominent logo placement on all signage

TropicaIDaze.org 805.499.6312 promoting the event throughout the community

« Prominent logo placement on all signage
at the event

« Prominent logo placement on all flyers & posters

+ Prominent placement as TITLE SPONSOR in CRPD
Summer Program Guide ad

o Exclusive TITLE SPONSOR for Tropical Daze

To Participate as a sponsor an

please call 805.499
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Hula Sponsor seeeesesnnniiieinnn....$2,500
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* Premium Double Booth Space (10 x 20) at the 2-day Festival * Quarter Page Full Color Ad in official program guide

* Full Page Full Color Ad in official program guide * 25 admission tickets to Tropical Daze

* 75 admission tickets to Tropical Daze * Four tickets to the Evening Luau (Dinner and Entertainment)

* 10 tickets to the Evening Luau (Dinner & Entertainment) + Continual stage announcer mentions throughout weekend

* Continual stage announcer mentions throughout weekend " Space for 1 banner at the Festival

* Space for 4 banners at the Festiya] * Logo placed on TropicalDaze.org

* Logo placed in prominent position on TropicalDaze.org * Logo placed in all newspaper print adver tising

* Logo placed as GOLD TIK| SPONSOR in all newspaper print advertising * Logo placement on all signage promoting the event throughout the community
* Sponsor mentions on all radio advertising spots * Logo placement on all signage at the event
* Prominent logo placement on 4 signage promoting the event throughout * Logo placement on all fiyers & posters

the community
* Prominent logo placement on all signage at the event
* Prominent logo placement on all fiyers & posters » S1 ’000
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« One Booth Space at the 2-day Festival .
« Eighth Page Full Color Ad in official program guide
« 10 admission tickets to Tropical Daze
nner at the Festival
: ii::\:: it:(je announcer mentions throughout the weekend
« Logo placed on TropicalDaze.org
* Logo placement on all signage at the event

* Logo placement on all posters & flyers

1 MAKE A DIFFERENCE in our community

.6312 or email info@TropicalDaze.org




Because the first 5 years
impact a lifetime, Proposition 10, the
California Children and Families Act,

was approved by voters in 1998,

giving rise to First 5. As one of the 58
participating counties across the state,
Ventura County’s First 5/Conejo Valley
Neighborhood for Learning (CV NfL)
develops locally designed systems

of support for children 0-5

———CONEJO VALLEY —/———=
NEIGHBORHOOD FOR LEARNING

FIRST 5/CV NfL Provides:

A strong partnership between families, schools,
social services, civic leaders, local business and
the community

An emotionally and physically healthy start for
our children

Parent education, community events, &
parent/child interaction groups

Literacy development and health & nutrition edu-
cation

Family strengthening and school readiness

Awareness of Obesity risk before birth

Supporting today’s children and families saves money—
lots of it. Every $1.00 invested in quality FIRST 5 Programs
save taxpayers $7.14 in crime costs, welfare dependency
and economic losses later on.

Mission Statement

To strengthen families and prepare children 0-5 for school
success through quality education, advocacy and leader-
ship: empowering families to reach their highest potential
and to build a stronger community.

Adopt-A-Future, Inc.

Adopt-A-Future is a 501 (c) 3 non-profit organization,
dedicated to fundraising exclusively for Conejo Valley
Neighborhood for Learning. EIN # 20-3750845

CVNFL.org

2522 Pleasant Way
Thousand Oaks, CA 91362
(805) 496-9035

AFIRST5

VENTURA COUNTY

Because the First 5 Years Impact a Lifetime!




